
Climate and Coffee Initiative  

Volunteers for Economic Growth Alliance (VEGA) Partners 

 

Arizona State University (ASU) Walton Sustainability Solutions Initiatives 

 

The Rob and Melani Walton Sustainability Solutions Initiatives, part of the ASU Julie Ann 

Wrigley Global Institute of Sustainability, was funded by a $27 million Walton Family 

Foundation grant in order to help governments, businesses, nonprofits and communities define, 

analyze and solve economic, social and environmental sustainability challenges. Goals: The 

Walton Sustainability Solutions Initiatives are chartered to help create a sustainable way of life 

through three overarching goals: (1) Deliver scalable sustainability solutions through the Global 

Sustainability Solutions Services. (2) Provide advanced sustainability-oriented educational 

programs that accelerate global impact through the Executive Master's for Sustainability 

Leadership, the Global Sustainability Studies Program and the Walton Sustainability Fellows.  

(3) Engage and inform the public of all ages to explore and create innovative sustainability 

solutions through the Sustainability Solutions Festival.  ASU total operating budget in 2014 was 

$1.4 billion with a student enrollment university-wide of 82,000. 

 

National Cooperative Business Association/CLUSA International (NCBA/CLUSA) 

 

NCBA CLUSA supports cooperative businesses by providing advocacy, education, and technical 

assistance.  For nearly 100 years, NCBA CLUSA has sought to advance and protect cooperative 

enterprises, highlighting the impact that cooperatives have in bettering the lives of individuals 

and families. In the last 60 years, NCBA CLUSA has worked in over 100 countries in the areas 

of food security, agricultural development, strengthening of communities and farmer 

organizations, community-based health, natural resources management, and empowerment of 

smallholder farmers, women, and youth. NCBA/CLUSA currently works in 15 countries in 

Africa, Latin America, and Asia.  Strategic Focus:  (1) Increase the Value and Impact of NCBA 

CLUSA; AND (2) Strengthen the NCBA CLUSA Infrastructure and Capacity. Total funding in 

2013 was $33.8 million. 

 

http://vegaalliance.org/
https://sustainabilitysolutions.asu.edu/about/
https://sustainabilitysolutions.asu.edu/solutionsservices/
https://sustainabilitysolutions.asu.edu/solutionsservices/
https://sustainabilitysolutions.asu.edu/about/executivemasters
https://sustainabilitysolutions.asu.edu/about/executivemasters
https://sustainabilitysolutions.asu.edu/global-studies/
https://sustainabilitysolutions.asu.edu/fellowships/
https://sustainabilitysolutions.asu.edu/solutionsfestival/
https://www.ncba.coop/


NCBA/CLUSA Country Programs 

 

Coffee Quality Institute (CQI) 
 

Primary focus is on working internationally to improve the quality of coffee and the lives of 

people who produce it.  Goal is to improve coffee quality through training, outreach and 

partnerships.  Providing market links to country of origin programs and creating farm to cup 

networks of stakeholders along the entire value chain of specialty coffee.  Total program funding 

for 2014 was $1.9 million. 
 

 
 



 
 

CNFA 
 

CNFA’s mission is to stimulate economic growth and 

improve rural livelihoods in the developing world by 

empowering the private sector.  Total funding in 2013 was 

$26.9 million. 

 

PRODUCTIVITY, FOOD SECURITY & NUTRITION: 

Focus on increasing food security of smallholder farmers 

through  market-led approach to improve agricultural 

practices, introduce new varieties, diversify crops, 

preserve and store food, develop farmer-based 

organizations and strengthen linkages to cash markets.  

 

INPUT SUPPLY & FARM SERVICES - Implementing 

retail input supply models driven by and adapted to local 

production, markets, entrepreneurs and context. 

 

 ECONOMIC RESILIENCE & RAPID RECOVERY 

Through matching enterprise grants, voucher initiatives, 

and technical training, we help accelerate recovery, reduce 

donor dependency, and prepare communities in risk areas 

to be economically resilient in the future.  

 

VOLUNTEER TECHNICAL ASSISTANCE - Volunteer support for teaching financial 

management, marketing, cooperative development, agricultural production, postharvest and 

processing technologies, international quality standards and rural finance.  

 

VALUE CHAIN DEVELOPMENT - Focus on strengthening all levels of the agricultural 

economy, allowing farmers and other agricultural enterprises to access and compete in higher-

value markets, 

 

ACCESS TO FINANCE - To help smallholder farmers address access to finance constraints 

CNFA works with commercial banks, non-lending institutions and policymakers to improve their 

ability to design and market appropriate agricultural lending products. 
 

2013 CNFA Programs 

 

 

 

 

 

 

 

 

 



Global Business School Network (GBSN) 

 

GBSN's 72 world-class business schools span 31 countries on 6 continents. GBSN objectives are 

the following: (1) foster a network of leading business schools by providing online and live 

networking and learning opportunities throughout the year; (2) build capacity of local business 

schools in the developing world to provide management education that combines international 

best practice with local relevance; and (3) work to ensure that the developing world has the 

management talent it needs to generate prosperity by building local capacity to train managers, 

entrepreneurs and community leaders.  GBSN is focusing on the nexus of activity among big 

corporations and global climate issues (e.g., the lead-up to the UN climate meeting in Paris in 

December is generating interest of different corporations – for example, insurance group AXA is 

tripling its green investments to €3 billion by 2020, while Bank of America has tripled from 

2013 the volume of “green bonds” it sold last year to nearly $37 billion).
1
  Annual conference in 

the Philippines in November 2015. GBSN total funding in 2013 was approximately $900,000. 

 

http://www.gbsnonline.org/search/ 

 

GBSN Executive Board Member Universities 

 

 

  

                                                           
1
 “B-Schools Embrace Sustainability To Give MBAs Careers With Social Impact”  Seb Murray | MBA Careers | 

Tuesday 2nd June 2015.  Business students are warming to the triple bottom line. Companies are seizing 
sustainability opportunities offered by new technologies and cross-sector collaborations.  See 
http://www.businessbecause.com/news/mba-careers/3295/business-schools-embrace-sustainability  

http://www.gbsnonline.org/?page=about_GBSN
http://www.gbsnonline.org/?page=member_schools
http://www.gbsnonline.org/page/gbsn2015_Agenda
http://nonprofits.findthecompany.com/l/403753/Global-Business-School-Network
http://www.gbsnonline.org/search/
http://www.businessbecause.com/news/mba-careers/3295/business-schools-embrace-sustainability


MEDA (Mennonite Economic Development Associate) 

 

MEDA’s mission is to promote frontier investing and programs aimed at helping poor families 

unleash their entrepreneurial spirit and skills to build sustainable livelihoods – creating business 

solutions to poverty.  MEDA designs and implements innovative and effective market-driven 

economic development programs that improve the livelihoods of millions of people living in 

poverty around the world. The organization is a recognized leader for establishing best practices 

in financial services, investment fund development, market development and solving poverty by 

responding to each population’s unique needs.  Financing mechanism for MSME lending 

provided $20 million ($9.3 million equity) in credit in support of development activities in 2014.  

Total funding in 2014 was $42 million. 

 

 

SAVE Travel Alliance 

 

SAVE’s overall vision is “Connecting People to Places to do Good.” The SAVE concept of 

tourism, a strategy that integrates the market demand and untapped supply of four specific niche 

markets: Scientific, Academic, Volunteer, and Education.  The organization’s focus is on both 

volunteer sending and volunteer receiving organizations as an effective tool to assist in poverty 

alleviation and contribute to other aspects of the Millennium Development Goals    The key to 

the strategy is geotourism, a philosophy that works to sustain and enhance, rather than hinder the 

local destination.  Funding -- $1 million from IADB for Honduras Tourism program.   

  

Yemen 

Microcredit 

http://www.meda.org/


Creative Learning – Aid to Artisans 

 

Aid to Artisans (ATA) became a division of Creative Learning (CL) in 2012. Creative Learning 

works in overlooked areas to support locally-led initiatives. Focus is on exchanging knowledge 

through people-to-people partnerships to sustainably improve lives and livelihoods. ATA has 

been dedicated to developing artisan enterprises through market research and development, 

design and market driven product development, export linkages, gender strategies, and 

entrepreneurship training. CL has 2 other division, America’s Unofficial Ambassadors (AUA), 

and Human Rights and Advocacy (HRA). AUA is a citizen diplomacy initiative dedicated to 

increasing the number of Americans who volunteer in the Muslim World.  Total funding for 

Creative Learning in 2012 was $1.9 million.  Current program activities are in China (Tibet), 

Indonesia, Philippines, Tajikistan, Turkey, Bangladesh, Egypt, Jordan, Libya, Morocco, Yemen, 

Colombia, Haiti, Mexico and Tanzania. 
 

ACDI-VOCA 

 

ACDI/VOCA promotes broad-based economic growth and more effective civil society. They 

offer a comprehensive range of technical assistance in the following areas: Enterprise 

Development, Financial Services Development, Agricultural Systems Development and Crisis 

Recovery. Driven by the goal of adding value to local enterprises, ACDI/VOCA helps build 

businesses, agricultural systems, financial systems and grassroots organizations. Through its 

members, ACDI/VOCA is connected to rural America and has access to a wide range of 

technical expertise.  Total funding in 2014 was $158 million. 

 

 

  

http://creativelearning.org/
http://acdivoca.org/


ACDI-VOCA Programs 

 
 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



Land of Lakes International Development Division 

 

Land O’Lakes, Inc. is a growing, farmer-owned food and agriculture cooperative doing business 

in all 50 states and more than 60 countries.  It has approximately 10,000 employees, more than 

3,600 direct producer-members and 850 member-cooperatives serving more than 300,000 

agricultural producers. With annual sales exceeding $14 billion, with net earnings of $305 

million, Land O’Lakes is No. 194 on the Fortune 500.  Since 1981, Land O’Lakes International 

Development Division has been sharing this expertise to implement successful and sustainable 

projects, create profitable businesses and drive economic growth worldwide. Land O’Lakes’ 

volunteers provide in-depth knowledge of crop, livestock and dairy production, marketing, 

business management and cooperative principles. According to the 2014 annual report, Land 

O’Lakes is currently providing agricultural training and technical assistance through 33 projects 

in 24 developing nations.  Land O Lakes 2011 annual report indicates $55 million was awarded 

for new programs by USAID and USDA. 

 

 

http://idd.landolakes.com/

